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As president of Rich Products Corporation’s Consumer Brands Division, Jack Kilgore oversees

Rich’s consumer packaged goods business which markets the company’s branded products to

supermarkets and club stores. He is one of six members of Rich’s Executive Leadership Team,
which guides the company’s business strategy, and reports to Richard Ferranti, president of the
North American Business Group.

Jack joined Rich’s in 1978 as a Sales and Marketing Administrator, serving as the liaison
between senior leaders based in Rich’s Buffalo, New York office and the functional groups
located in St. Simons, Georgia. His career with the company advanced quickly taking him
through the roles of region manager, division manager and national sales manager in just three
years. Jack continued to excel throughout various sales and market leadership positions with
the company, and in 2004, was named president of Rich’'s Consumer Brands Division.

During his 32 years of experience in the food industry, Jack additionally served as chairman of
the National Fisheries Institute in 2002, having previously served many years as a national
officer and chairman of several committees. He also is a former member of the National Frozen
Food Association board of directors.

Over the years, Jack has been active within his community. He has served in various top
leadership positions with the American Cancer Society, Easter Seals, and on the Board of the
Brunswick-Golden Isles Chamber of Commerce. Currently, he serves on the Board of Directors
as past chairman for Communities in Schools of Glynn County and serves on the Board of
Trustees of the College of Coastal Georgia Foundation.

Jack earned his bachelor’'s degree in Industrial Management from the Georgia Institute of
Technology in Atlanta, Georgia.

Rich Products Corporation

Rich Products Corporation is the founder of the non-dairy segment of the frozen food industry and a
leading supplier and solutions provider to the foodservice, in-store bakery, retail and industrial
marketplaces. Rich’'s posts annual sales exceeding $2.9 billion, employs more than 7,500 people
worldwide, and sells a variety of products to 100 countries. For more than “65 Delicious Years” Rich’s has
been defined by innovative breakthroughs and an unparalleled commitment to treating its customers,
associates, and communities the same way: Like Family. For more information, visit www.rich.com.
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